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2. Sketch neat and labelled diagram wherever necessary.
3. Figures to the right indicate full marks of the question.

4. All questions are compulsory. Student’s Signature
English Version [Max. Marks: 50]
Q.1 Choose the right answer: (MCQ Question: 15
1. What is the primary objective of marketing research?
a) Increase sales b) Understand market trends
¢) Improve product design d) Forecast sales sales

2. Which of the following is not a role of marketing research?
a) ldentifying customer needs b) Determining pricing strategies
¢) Monitoring competitor activities  d) Managing supply chain logistics

3. What is the first step in the marketing research process?
a) Data collection b) Problem definition
c) Research design formulation d) Data analysis

4. Which of the following is a characteristic of a good research design?

a) Flexibility b) Complexity
¢) Rigid structure d) High cost
5. What type of research design is used for hypothesis testing?
a) Exploratory b) Descriptive
¢) Causal d) Diagnostic
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6. Which method is commonly used in qualitative research design?
a) Surveys b) Focus groups
¢) Experiments d) Secondary data analysis

7. What is sales forecasting primarily used for in a business?
a) Setting pricing strategies b) Budgeting and planning
c) Marketing campaigns d) Product development

8. Which of the following is an advantage of sales forecasting?
a) Guaranteed accuracy b) Helps in financial planning
c) Reduces marketing costs d) Increases customer satisfaction

9. Which method of sales forecasting involves experts' opinions?
a) Time series analysis b) Delphi method
c¢) Causal models d) Sales force composite

10. What is the main component of a marketing plan? -
a) Sales forecast b) Budget allocation
c) Marketing objectives d) Product design

11. Which of the following is a feature of a marketing audit?
a) It is conducted annually
b) Focuses only on financial aspects
c) Reviews all marketing activities
d) Is done by external consultants only

12.How often should a marketing plan be evaluated?
a) Monthly b) Quarterly
c) Annually d) Every two years

13. Which of the following is a key benefit of using secondary data in
marketing research?
a) It is always up-to-date
b) It is less expensive to collect
c) It provides detailed insights
d) It is highly specific to the research problem

14. In which stage of the marketing research process is data analysis

performed?
a) After problem definition. b) Before data collection
c) After data collection d) During report writing

15.What is the primary focus of causal research design?
a) Exploring new ideas
b) Describing market characteristics
c) Establishing cause-and-effect relationships
d) Testing hypotheses
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Q.2 Discuss the various types of research designs used in marketing research. Explain 13
the significance of each type in the context of data collection and analysis.

OR

Define sales forecasting? Explain the process of sales forecasting.

Q.3 Evaluate the importance of marketing audit in assessing the effectiveness of 12
marketing strategies. Discuss the features and benefits of conducting a marketing
audit.

OR

Define marketing audit and its importance in marketing. What are the key
components of a marketing plan?

Q.4  Write Short Notes: (Any Two) 10

Time series analysis in sales forecasting.

Importance of data collection procedures in research design.
Steps involved in defining the research problem.
Characteristics of a good research design.

PO E

*kkkk

Gujarati Version [Max. Marks: 50]
Q.1 AR wdlol Uie 5L (MCQ Usil) 15
1. HI5(3o1 eNuetell Ulelms Gy 9 82
a) AUl dy(R) b) Wos1Rell ARl 1)
c) Gallest (SHLeetHi YHIR) d) dULQLe{l w1211l

2. oflAeiiHiell 53 HI5(22L Al tstsfl of(HsL o1efl?
a) ALESei] A RULALA Wlnwd]
b) ldlsil cysUsiL si5S] 52l
c) W S\ef] uq(duils [H3letal 539
d) A ld A8l dl[[Rese] AU LEal

3. U531 Nt UlsAIHi vy udlg 9f 82
a) HL(&dl dus b) AHRULef] vl
c) Aol [SHLet AL d) Sl [dANsl
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4. oAl 1] 58 U] AUAltet RUetledll dlet(RLsdl

a) Y2Hdl b) % (2¢ldl
c) AWd Hlny] d) Gl (5Hd
5. Ydu 2011 UZlelQl HI2 UL UslRe(l 2lltst (Sh1estell GUAlaL &l 87
a) ¥elltellHs NEERISTE
c) 51281 d) SIRIARRS
6. JQULHS Alleet (SHLBtHl UL Id 56 Ueg[dell GUALL 1Y B?
a) ddelwl b) s15 (el
¢) U0 d) Il HIlEd] [aanBl

7. AYILs] MLDlléloﬂ Yulcd Ay IAHI Q) GUUIdL ALY 87
a) (5Ud [l ysUsAl A2 Sl b) Wl U Wl W (A%
c) HI5(3al palel d) Glleel [dsly

8. oflAet il sl AUl A 1dULE]Al §1UEL B2
a) WLdlydse{l AlsULS  b) «lLRILSIY AU Hee 3D
o) HIERor Wl gel3 8 d) AleS UdIN 98 8

9. AYILA] A ALEleAl 56 Ueg (AU [AMLLdlell Hdcd] 110 B2
a) UHU AL [AaNgl b) 3&51 Usg(d

c) 5120164 H156) d) AUl 6l AYsd
10. 115321 Aloyetlol]l w2 €25 Q) 82

a) A LL{] 111l b) W2 slndil

c) HI5[291 Gl d) Gallest (SHLYel

11.o{1As 1] 53 HI5(321 vl(Seq] il 82
a) A dls 1) el 8 Mi w1 8§
b) HIn llQLLS 1Y YL UR e led 5ot 52 B
c) dHIH HI5(321 ugduile(l yilell 53 8
d) §5c Gllel HaAlsSIR GIRL SAMi 19 &

12. 415321 Aloetlo] 324l dIR YeUisel 523G 1602
a) L[S b) AU
¢) difNs d) e A ay

2008000105050041 [4 of 5]



13. 15291 A tAHi AL Selell GUALIL 5¢l L] Hul s1UE) o1 Ast el
5] 87
a) d &Hall Hedel &l B
b) A Ws(Ad 523G P Wuln B
c) A ([dolddiR WidE[® Ul 52D
d) A A2Ndel UHRIL HI2 id (Al 8

14 45291 AQM\tst Ulsletl 5UL doissIHi 32l (ANl sAH 11d 82
a) AHRXU L] culu| ygsl b) HLlEd] AdAs usdi
c) Hil&dl Aus ugsl d) H&dld g dl dwa

15. 51216215 A2ltst [SHL8els] UlL(HS Lol 9] B?
a) sldl [du Rl Qlywla
b) wios1Refl @lel(QLsdlule] dlel
C) 51281 el AR Hidlei] 211Ysi
d) uletsl ydu 1211

Q.2 yI5(3o1 deldeHi dudl ([Alay uslzeil dbet (SHotal AUl s, 13
Hiled] 2AS ol [ARANGIelL AeHHT £35 USIRe] Hecd AUl

g ql

dY LYl §1RSLRE cUluA LRl 512 AU LQLef] A 121LS]ef] Ulsul yHomdl.

Q.3 HI5(39 YsUstlof] WMUISREA LAl YeUiSeiHi HI5(32l 1M [Seell Hecds] 12
H&U (501 520, U153 w\[(Se scllotl Gatll WA slaellef]l Y[ 53,

weld|
HIE([2o1 2152 W HIB[RIIM dsf Hecd cululld 520, HI5(32L Alosstledl
Hu €25 9] 82

Q.4 25| oyl duil: (S18ULL ) 10

. AUl WILLEIHT UHY ARls] (ANl

AN Yol [SALeeH] HilSd] AAs UlsulMe] Hed.
AAtel YHRULA AL $AHE ARG Y2dAE|.
AR A2llust (SALeetsi] dleiRLsdlxl.
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